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Foreword

Introduction

In aworldwhere digitalmarketing platforms come and gowith alarming

regularity, one channel has remained consistently powerful, profitable,

and personally connective: email. While social media algorithms shift

overnight and search engine rankings remain volatile, your email list

is a digital asset you truly own—a direct line to your audience that no

platform change can disrupt.

The numbers tell an undeniable story. According to the Data &

Marketing Association’s 2023 report, email marketing continues to

offer an astounding $42 return for every $1 invested—the highest ROI

channel available to businesses and creators alike. This remarkable

efficiency isn’t just impressive; it’s transformative. Recent studies

further strengthen the case: average email open rates consistently

outperform social media engagement by 5-7x, and conversion rates

from targeted email campaigns average 3.5% compared to 1.3% from

social media.

Yet despite these impressive statistics, many businesses and creators

still treat email as an afterthought—a necessary evil rather than the

revenue-generating powerhouse it can become. They chase followers

on platforms they don’t control while neglecting the subscribers who’ve

explicitly requested to hear from them. This fundamental disconnect

represents both a challenge and an opportunity.
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Why Email Still Matters in 2025

The digital landscape of 2025 bears little resemblance to that of even five

years ago. Today’smarketing environment featuresAI-powered content

generation, increasingly stringent privacy regulations, interactive AMP

emails, and hybrid SMS-email approaches that were barely imaginable

whenmanymarketing books were written.

Whatmakes email uniquely valuable in this rapidly evolving ecosystem

is precisely what has always made it powerful: it’s an owned media

channel in a world dominated by rented platforms.

You rent access to an audience when you post content on Instagram,

TikTok, or any social platform. The platform determines who sees your

content based on algorithms you cannot control. One policy change can

devastate your reach overnight. One account suspension can sever your

connection to followers you’ve spent years cultivating.

Email, by contrast, represents actual digital ownership. Your sub-

scriber list belongs to you. You determine when messages are sent,

what they contain, and how they are presented. This level of control—

increasingly rare in today’s fractured digital landscape—provides sta-

bility that no other channel canmatch.

But the value of email extends far beyond mere ownership. To-

day’s sophisticated email marketing platforms enable personalization,

automation, and strategic segmentation levels that transform this

traditional channel into a precision instrument for business growth.

What’s Changed: Modern Email Marketing in 2025

While the fundamental value proposition of email remains strong,

significant shifts have reshaped how we approach this channel:

• AI-Powered Content Creation: New tools now help marketers

xii



craft more compelling subject lines, personalized content, and

conversion-focused calls to action—amplifying human creativity

rather than replacing it.

• Enhanced Privacy Regulations: Global privacy laws have estab-

lished new email collection and usage standards, fostering more

transparent subscriber relationships and incentivizing quality over

quantity.

• Interactive Capabilities: Frombooking appointments to completing

purchaseswithout leaving the inbox,modern email capabilities have

transformed static messages into dynamic experiences.

• First-Party Data Primacy: As third-party cookies fade into obsoles-

cence, email’s value as a first-party data source has skyrocketed in

an increasingly privacy-focused world.

Breaking Through the Noise: Overcoming Email Fatigue

Theaverageprofessionalnowreceivesover 120emails daily. This volume

creates a significant challenge—one this book will help you overcome.

You’ll discover proven strategies for standing out in crowded inboxes,

creatingmessages that recipients actively look forward to, anddesigning

user journeys that respect your subscribers’ time and attention. The

approaches outlined in these pages will position your emails as welcome

resources rather than inbox intruders.

Who This Book Is For

This book was written for:

• Solo Creators are building personal brands that need sustainable

growth beyond platform dependency.

• SaaS Founders optimize for retention, reduced churn, and increased
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customer lifetime value.

• Service Business Owners looking to scale beyond one-to-one client

work with systems that maintain personal connection.

The Promise of This Book

By the final chapter of this book, you’ll have transformed your relation-

shipwith email fromobligation to opportunity. Your listwill evolve from

a static asset to a dynamic engine for ongoing growth and revenue—one

that works. At the same time, you sleep, deepen customer relationships,

and provide stability in an unstable digital landscape.

This book offers a unique combination of:

• Foundational strategies that have consistently generated results

across decades

• Modern tactical implementations that leverage today’s toolswithout

becoming dependent on them

• Clear frameworks for measuring success beyond vanity metrics

• Ethical approaches tomonetization that enhance rather than exploit

subscriber relationships

• Step-by-step processes for building automated systems that scale

without sacrificing connection

Success Story: Email’s Enduring Impact

Consider Amy Porterfield’s journey from a corporate employee to a

digital course creator. Amy built an eight-figure empire not through

social media fame or viral content but through methodical email list

building and nurturing. Her business relies on email as its primary sales

channel, with carefully crafted sequences generating millions in course

sales annually.
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What makes Amy’s story particularly instructive is its replicability.

Her success didn’t depend on celebrity status, venture funding, or being

early to a platform. It resulted from consistently applying fundamental

email marketing principles: valuable content, strategic automation,

and authentic relationship building—all approaches you’ll learn to

implement in the chapters ahead.

Beyond Theory: Practical Application

This book is designed for implementation, not just information. Each

chapter concludeswith actionable worksheets, templates, and processes

you can immediately apply to your business context. These resources

transform abstract concepts into concrete actions, bridging the gap

between knowing and doing that derails so manymarketing initiatives.

A Global Perspective

While the core principles of effective email marketing remain consistent

worldwide, implementation varies significantly across regions. This

book provides insights into navigating different regulatory environ-

ments (from GDPR in Europe to CASL in Canada), cultural communica-

tion preferences, and region-specific optimization strategies. Whether

you’re reaching audiences in North America, Europe, Asia, or beyond,

you’ll find applicable guidance for your specific market.

The Journey Ahead

The following chapters will guide you through the complete lifecycle of

emailmarketingmastery, fromfoundationalprinciples and list-building

to sophisticated automation, segmentation, andmonetization strategies.

We’ll conclude by exploring cutting-edge innovations, ensuring your
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approach remains relevant regardless of technological shifts.

One principle remains paramount throughout this journey: your email

list represents more than just a marketing channel. It’s a business asset

of extraordinary value when approached with intention, creativity, and

respect for the privilege of inbox access.

Let’s begin building, growing, andmonetizing your email list for long-

term success—creating a sustainable engine for business growth that

you truly own and control.
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1

The Foundations of Evergreen Email

Marketing

In 2008, a relatively unknown blogger named Pat Flynn was laid off

fromhis architecture job during the economic recession. With awedding

on the horizon and bills to pay, he turned to his small side project—a

website helping people pass an architecture exam—and emailed the

handful of people who had signed up for updates.

That email, selling a $19.99 PDF study guide, generated over $7,000

monthly.

Sixteen years later, Pat’s “Smart Passive Income”brandhas generated

millions in revenue, spawnedmultiple bestselling books, and created a

thriving community of entrepreneurs. While his business has evolved

to include podcasts, courses, and software, one thing has remained

consistent: his email list is his most valuable business asset.

“If I had to start over tomorrow with nothing but one asset, I’d

choose my email list,” Flynn shared in a 2024 interview. “Not my

website, social accounts—just my subscriber list. Everything else

can be rebuilt from there.”

1



EMAIL MARKETING BLUEPRINT

Pat’s story isn’t unique. From solopreneurs to Fortune 500 companies,

email marketing remains the bedrock of sustainable digital business.

But why does this decades-old technology continue to outperform

newer channels in an age of algorithmic social media and AI-driven

automation?

The answer lies in understanding the foundations of evergreen email

marketing—principles that have remained unchanged despite the rapid

evolution of digital marketing tactics.

Permission-Based Marketing: The Ethical Foundation

At its core, email marketing works because it begins with something

precious: permission. Unlike interruptive advertising models that force

messages onto unwilling audiences, emailmarketing operates on an opt-

in basis. Your subscribers have explicitly invited you into their inbox—a

sacred digital space increasingly guarded against noise.

Marketing pioneer Seth Godin first popularised this permission-based

approach in his 1999 book “Permission Marketing.” Godin argued that

the future of effective marketing would belong to those who earn the

privilege of communicating directly with their audience. His prediction

has proven remarkably prescient.

“Permissionmarketing is the privilege (not the right) of delivering

anticipated, personal, and relevant messages to people who want

to get them,” Godin wrote.

Over two decades later, this fundamental principle remains unchanged.

When someone subscribes to your email list, they’re not just handing

over their email address—they’re extending trust. They say, “I believe

you have something valuable to offer me.” This initial trust creates the

foundation for a relationship that, when nurtured properly, can last for

2



THE FOUNDATIONS OF EVERGREEN EMAIL MARKETING

years.

Consider how different this is from social media algorithms, which

constantly change how (and whether) your content reaches followers.

With email, you maintain a direct connection regardless of platform

changes. This direct relationship represents the difference between

building on rented land versus owning your property.

The Value-First Mindset

Permission is just the beginning. To maintain and strengthen the

relationship with your subscribers, you must consistently provide

value before asking for anything in return. This value-first mindset

transforms your email marketing from mere promotion to a genuine

service for your subscribers.

Claire Diaz-Ortiz, former head of social innovation at Twitter and

prolific email marketer, explains it this way:

“The secret to successful emailmarketing is treating everymessage

as a gift, not a sales pitch. When subscribers genuinely look forward

to hearing from you, sales become the natural byproduct of trust.”

Value can take many forms:

• Practical information that helps solve a problem

• Inspiration that motivates action

• Entertainment that brightens someone’s day

• Tools, templates, or resources that save time

• Insights that provide clarity or a new perspective

The key is understanding what constitutes value for your specific

audience. A B2B software company’s email providing an ROI calculator

3
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offers value different from a fitness coach sharing a quick morning

workout routine. Both can be equally valuable to their respective

audiences.

Jessica, a craft seller from Portland, Oregon, built her handmade

jewellery business primarily through email marketing. “I used to

think I needed to be everywhere—Instagram, TikTok, Pinterest. I was

exhaustedandbarelymakingsales,” she recalls. “Then I focusedentirely

onmy email list for six months, sending weekly emails with jewellery

care tips, behind-the-scenes content, and occasional offers. My sales

doubled, andmy workload dropped by half.”

Jessica’s emails weren’t fancy—no custom designs or complex au-

tomation. But they provided consistent value to her subscribers, estab-

lishing her as a trusted expert and friend rather than just a seller.

Email vs. Social: Control, Personalization, Longevity

While social media platforms offer tremendous opportunities for visi-

bility and community building, they come with significant limitations

compared to email marketing. Understanding these distinctions helps

you leverage each channel appropriately.

The Control Factor

Themost apparent advantage of email marketing is control. When you

send an email, you decide:

• Who receives your message

• When they receive it

• What content do they see

• How your message appears

• What action did you encourage them to take

4
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Contrast this with social algorithms, which determine reach based on

engagement metrics, trending topics, and paid promotion.

EMAIL vs. SOCIAL REACH

Facebook organic reach: ~5% of followers see your content

Average email open rates: 15-25% (with some niches exceeding

30%)

More importantly, you own your email list. No algorithm change,

platform shutdown, or account suspension can separate you from your

subscriber data. This ownership represents business stability in an

increasingly volatile digital landscape.

Personalization Possibilities

Email allows for personalization far beyond addressing someone by their

first name. With modern email service providers, you can customize

content based on:

• Past purchase behavior

• Content preferences

• Geographic location

• Stage in the customer journey

• Engagement level

• Previous interactions with campaigns

This level of personalization creates relevance that social media posts

struggle to match. While platforms like Instagram and Facebook offer

some targeting options for paid content, they don’t provide the same

degree of personalization for organic communication.

5
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Longevity and Attention Span

The most underappreciated advantage of email is how it’s consumed.

Social media platforms are designed for rapid scrolling and fleeting

attention. According to research fromMicrosoft, the average human

attention span on social media is just 8 seconds.

Email, on the other hand, exists in an environment built for more

deliberate consumption. Subscribers typically process emails during

dedicated time blocks, giving your message fuller attention. This

difference in consumption context makes email ideal for:

• More comprehensive explanations

• Storytelling that builds connection

• Multiple calls to action

• Detailed product information

• Nuanced discussions of complex topics

Email is also persistent. While a social post quickly disappears into the

feed, an email remains in the inbox until the recipient takes action. This

persistence increases the chance your message will eventually reach its

intended audience, even if they don’t see it immediately.

Choosing the Right Email Service Provider (ESP)

With the foundational principles understood, the next critical decision

is selecting the right email service provider (ESP) for your needs. This

choice impacts everything fromdeliverability to automation capabilities.

6
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Deliverability: The Hidden Factor

Before exploring specific platforms, it’s essential to understand

deliverability—how many of your emails reach subscribers’ inboxes

rather than spam folders. Deliverability depends on:

• Your ESP’s reputation and infrastructure

• Your content quality and engagement rates

• Technical factors like authentication protocols

• Compliance with regional regulations

In 2025, deliverability has become increasingly complex as major inbox

providers implement stricter filtering algorithms. When selecting an

ESP, prioritize those with strong deliverability records and built-in

compliance tools.

ESP Comparison at a Glance

ConvertKit

• Best for: Creators and solopreneurs

• Starting price: $9/month

• Key strength: Intuitive tag-based organization

• Potential limitation: Higher cost per subscriber

MailerLite

• Best for: Budget-conscious small businesses

• Starting price: Free for up to 1,000 subscribers

• Key strength: Clean, modern interface

• Potential limitation: Limited advanced features

7
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Mailchimp

• Best for: Versatile businesses

• Starting price: Free for up to 2,000 subscribers

• Key strength: Wide range of integrations

• Potential limitation: Steeper learning curve

Klaviyo

• Best for: E-commerce

• Starting price: $20/month

• Key strength: Detailed purchase analytics

• Potential limitation: Higher pricing structure

ActiveCampaign

• Best for: Sales-focused businesses

• Starting price: $29/month

• Key strength: Advanced automation tools

• Potential limitation: More complex setup

Flodesk

• Best for: Visual-first brands

• Starting price: $38/month flat rate

• Key strength: Beautiful design templates

• Potential limitation: Newer platformwith fewer integrations

8
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Regional Considerations

Email marketing regulations vary significantly by region. If you have an

international audience, consider:

European Union (GDPR): Requires explicit consent, right to be for-

gotten, and detailed data processing records. Select an ESP with GDPR-

compliant forms and data management.

Canada (CASL): Demands express or implied consent with specific

record-keeping requirements. Look for platformswith consent tracking.

Asia-Pacific: Regulations vary widely, from Australia’s strict Spam

Act tomore permissive frameworks in other countries. Choose platforms

with flexible consent options.

Latin America: Brazil’s LGPD closely mirrors GDPR, while other

countries have varying requirements. Ensure your ESP can be segmented

by country for compliance.

Most major ESPs now offer region-specific compliance tools, but

verify these capabilities match your audience distribution.

Real-World Success: Email Marketing in Action

While theoretical knowledge provides a foundation, examining real-

world examples brings these principles to life. Let’s explore how

different businesses have leveraged email marketing for sustainable

growth.

Pat Flynn: Consistency Through Market Evolution

As mentioned, Pat Flynn’s Smart Passive Income brand has thrived

through multiple digital marketing evolutions. Since 2008, his email

strategy has adapted to changing technologies while maintaining re-

markable consistency in core principles:

9
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• Value-first content: Every email delivers practical advice

entrepreneurs can implement immediately

• Transparent storytelling: Pat shares both successes and failures,

building an authentic connection

• Precise segmentation: Subscribers receive content relevant to their

specific business goals

• Proper expectation setting: New subscribers know what they’ll

receive and when

• Long-term relationship focus: Sales emails represent less than

10% of total communication

This approach has built a list of over 200,000 subscriberswith open rates

consistently above industry averages. Even as the business expanded

into new product categories andmarketing channels, email remained

the cornerstone of customer communication.

The Craft Seller: Doubling Sales Through Email Focus

Jessica Parkhurst’s handmade jewellery business provides a compelling

small business case study. After struggling to maintain consistent sales

throughmarketplace platforms and social media, she shifted focus to

email marketing with remarkable results.

Her strategy involved:

• Weekly content rhythm: Alternating between educational content

and behind-the-scenes glimpses

• Seasonal promotions: Four significant sales per year, each preceded

by value-building content

• Customer spotlights: Featuring customers wearing her pieces,

building community

• Process videos: Short demonstrations of craftsmanship that justi-

10
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fied premium pricing

• Early access: Subscribers sawnew collections 48hours before public

release

“When I launched my holiday collection exclusively to my email

list first, it sold out in 36 hours—before I even announced it on

Instagram,” Jessica recalls. “That’s when I realized the power of a

focused email strategy.”

Within six months of implementing this approach, Jessica’s average

monthly revenuedoubled from$3,200 toover$6,500. More importantly,

sales became predictable rather than dependent on social algorithm

changes or marketplace promotions.

Jessica’s story illustrates that emailmarketing success doesn’t require

complex technology or massive subscriber numbers. Her list of just

under 2,000 subscribers generates more reliable income than her

Instagram following 15,000.

Global Perspective: Ravi’s Cross-Border Success

Ravi Mehta, a digital entrepreneur based in Mumbai, faced unique

challenges in building an international audience for his productivity

app. He needed an approach that worked across cultural and regulatory

boundaries with target customers spread across India, North America,

Europe, and Australia.

His solution was to create regionally segmented email journeys that

addressed the following:

• Time zone differences (sending at appropriate local times)

• Cultural communication preferences (more formal in Japan, more

direct in the US)

11
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• Regional pain points (device preferences, local productivity chal-

lenges)

• Regulatory compliance (different opt-in requirements by country)

“I discovered that while the core value proposition remains uni-

versal, how you communicate it needs to respect cultural context,”

Ravi explains. “My open rates increased by 23% when I started

segmenting by region rather than treating everyone identically.”

Ravi’s approach demonstrates the versatility of email marketing in a

global context—something increasingly important as digital businesses

expand beyond domestic markets.

Creating Your Email Marketing Foundation

With these principles and examples in mind, how do you establish

your email marketing foundation? The process begins with four key

decisions:

1. Define Your Value Proposition

Before sending a single email, clarify what value you offer subscribers.

Ask yourself:

• What specific problems do I help solve?

• What transformation do I enable?

• What expertise do I uniquely provide?

• What content would my ideal subscriber eagerly anticipate?

Document your answers as a subscriber value proposition: “Subscribe to

receive [specific benefit] [frequency] to help you [desired outcome].”

12
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This clarity guides everything from your signup forms to your content

calendar.

2. Establish Your Communication Rhythm

Consistency builds trust. Determine a sustainable sending frequency

that balances meaningful connection with your audience against your

content creation capacity.

For most businesses, this falls between:

• Weekly: Ideal for maintaining a consistent presence without over-

whelming subscribers

• Bi-weekly: Works for more complex content requiring significant

production time

• Monthly: Minimum frequency to maintain a relationship (though it

may not be enough for some business models)

Youmust maintain any rhythm for at least six months before adjusting.

3. Create Your Initial Content Mix

Develop a content framework that serves your subscribers’ needs and

business objectives. A balanced approach typically includes:

• Educational content: Teaching subscribers something valuable

related to your area of expertise

• Social content: Building connection through stories, behind-the-

scenes glimpses, or community spotlights

• Promotional content: Offering relevant products, services, or

affiliate recommendations

13
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The ratio between these content types varies by industry. Consumer

brandsmight follow an 80/20 split (80% value content, 20% promo-

tional), while information product businesses oftenmaintain a 70/30

balance.

4. Set Up Basic Measurement Systems

Establish baseline metrics to track from day one, including:

• List growth rate

• Open rate

• Click rate

• Unsubscribe rate

• Revenue per subscriber (if applicable)

Thesemetrics provide feedback that helps you refine your approach over

time.

Beyond the Basics: Building for Longevity

While these foundations create a solid starting point, building an

email program designed for long-term success requires additional

considerations:

Creating Content Buckets for Sustainable Creation

Content creation becomesmore manageable when organized into the-

matic “buckets.” For example, a fitness coachmight rotate between:

• Workout techniques

• Nutrition advice

14
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• Mindset strategies

• Client success stories

• Equipment reviews

This approach prevents content fatigue for creators and audiences while

ensuring comprehensive coverage of relevant topics.

Planning for Inevitable Evolution

Your email program should evolve alongside your business and audience.

Build flexibility into your approach by:

• Surveying subscribers annually about content preferences

• Testing new content formats on segments before rolling out broadly

• Reviewingmetrics quarterly to identify trends

• Creating systems for repurposing successful content

This adaptability prevents stagnationwhilemaintaining the consistency

of subscribers’ value.

Integration with Business Strategy

Email marketing works best when integrated with broader business

objectives. Each campaign should connect to specific business goals,

whether:

• Building awareness for new offerings

• Nurturing prospects toward purchase

• Onboarding new customers successfully

• Encouraging repeat purchases or upgrades

• Reactivating dormant relationships
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This strategic alignment ensures your email program drives business

results rather than existing as a separate activity.

Conclusion: The Sustainable Advantage

As digital marketing continues its rapid evolution, email remains the

highest ROI channel available to businesses of all sizes. By building on

the foundations outlined in this chapter—permission-based market-

ing, value-first mindset, strategic platform selection, and consistent

execution—you create a sustainable competitive advantage.

Unlike trending tactics that come and go, these email marketing

principles have proven their worth across decades and industries. They

represent both best practices and the ethical framework that makes

email marketing work for both senders and recipients.

The businesses that thrive long-term aren’t those chasing algorithm

changes or platform features. They’re the ones who consistently deliver

value through direct relationships with their audience. Email remains

the most powerful channel for building those relationships at scale.

As wemove into subsequent chapters, we’ll explore specific strategies

for growing, optimizing, and monetizing your email list. But remember:

these tactics work only when built upon the solid foundation we’ve

established here.

Email marketing works because it’s fundamentally about human

connection—a direct line of communication between you and each

individual subscriber. Honor that connection with value, consistency,

and respect, and you’ll build not just a list but a valuable business asset

that appreciates over time.
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Chapter 1 Worksheet: Establishing Your Email

Marketing Foundation

1. Your Subscriber Value Proposition

Complete this statement:Mysubscriberswill receive_________________

[type of content] _________________ [frequency] to help them

_________________ [desired outcome].

For example: “My subscribers will receive practical productivity tips

weekly to help them accomplish more meaningful work in less time.”

2. Your Communication Calendar

Frequency Options:

• Weekly

• Bi-weekly

• Monthly

Content Types:

(Define what you’ll share— e.g., newsletters, blog posts, videos, etc.)

Creation Time Required:

(Estimate how long each type of content will take.)

Fits My Capacity? (Y/N):

(Be honest. Can you stick to the schedule consistently?)

Tip:

Choose a frequency that supports your business goals and matches

your available time and energy.
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If you’re unsure, start small. You can always scale up later.

3. Content Mix Planning

What percentage of content should your business type fall into each

category?

• Educational/valuable content: _____%

• Community/relationship building: _____%

• Promotional content: _____%

Now, list 3-5 specific content ideas for each category:

Educational Content Ideas:

1.

2.

3.

4.

5.

Community Building Content Ideas:

1.

2.

3.

4.

5.

Promotional Content Ideas:

1.

2.

3.
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4. ESP Selection Criteria

Rate the importance of these factors for your business (1-5, with 5 being

the most important):

• Cost: _____

• Ease of use: _____

• Automation capabilities: _____

• Design flexibility: _____

• Reporting/analytics: _____

• Integration with other tools: _____

• Mobile optimization: _____

• Deliverability reputation: _____

Use these ratings to evaluate which ESP best matches your needs and

priorities.

5. Success Metrics Baseline

Document your starting metrics to measure future growth:

• Current subscriber count: _____

• Industry average open rate: _____%

• Industry average click rate: _____%

• Revenue per subscriber (if applicable): $_____

• Monthly list growth target: _____%

Revisit this worksheet after implementing your email marketing foun-

dations to measure progress and refine your approach.
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Building Your Email List from Scratch

Themost valuable digital asset you’ll ever own isn’t your website, social

media following, or product catalog—it’s your email list. Nomatter how

compelling your messaging or sophisticated your automation, these

elements can only deliver results when you have subscribers to receive

them. This chapter focuses on building your email list from scratch,

using proven strategies that work across industries and businessmodels.

The Psychology of List Building

Before diving into tactical approaches, it’s worth understanding what

motivates someone to share their email address in the first place. At

its core, the decision to subscribe represents an exchange of value: the

subscriber grants access to their inbox in return for something they

perceive as valuable.

This value exchange isn’t purely transactional. When someone joins

your list, they’re not just saying, “I want your freebie.” They’re saying

something muchmore profound: “I trust you enough to let you into my

personal space.” This trust-based foundation explains why properly

built email lists consistently outperform purchased or scraped contact
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Want more?
This was just Chapter One.

The full book dives deeper into:
- Building a list from scratch
- Nurturing real subscriber relationships
- Crafting emails people actually want to read
- Growing revenue with automations that don't feel
robotic

Get the full book on Amazon:

Email Marketing Blueprint: Build Your List Fast and
Turn Emails Into Income - Even If You’re Starting

from Scratch

Warning: may cause unusually high open rates, click frenzies, and email pride.
Use wisely.

https://www.amazon.com/Email-Marketing-Blueprint-Starting-Scratch-ebook/dp/B0F5FHP3TB
https://www.amazon.com/Email-Marketing-Blueprint-Starting-Scratch-ebook/dp/B0F5FHP3TB
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